
“On 05 October 2005, in 
Reval Hotel Latvia in Riga, 
with the kind assistance 
end cooperation of Latvia 
Post, the established in 
February 2005 Interna-
tional Commission for 
Postal Financial Services 
Business - ICPFSB, will 
hold its First ordinary Gen-
eral Assembly meeting.  

Together with the report for the 
performed activities in the 
course of this year, the Forum 
will discuss the next steps re-
garding the development of an 
effective Strategy and a con-
crete Plan of Activities for the 
period 2005/2006. 

The expected discussion will 
outline the accents and priori-
ties in the work of the elected in 
Brashov - ICPFSB’s President 
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and Secretariat and on that 
basis effective mechanisms will 
be searched for improvement of 
the overall activity.  

The prepared by the ICPFSB 
Secretariat event’s program 
also includes initiation of an 
expert discussion with regard 
the PFS’ European perspective, 
the influence of the postal mar-
ket liberalization on further 
transformation of the public 
postal operators,  the competi-
tion and possibilities and forms 
of business partnerships with 
banks and other interested 
businesses and institutions.  

Next week a special ICPFSB’s 
News Letter will bring out an 
additional light to all key points 
from the discussions held and 
presentations made.”   

Latvia, Riga  -  First ordinary  General 
Assembly meeting of ICPFSB  

Financial advice on screen – for first 
time ever  

22 September, 2005 - 
[Press Release]  

“PostFinance is embarking 
on a new path in financial 
consulting, by becoming 
the first financial institu-
tion to offer its customers 
financial advice on screen. 
This service is available at 
all times, whenever cus-
tomers need help, thereby 
creating greater prox-
imity. PostFinance is com-
bining its financial compe-
tency with the high level of 
customer traffic at Swiss 
post offices. The video ser-

vice will be tested from Oc-
tober 2005 to March 2006 
at one post office in Geneva 
and one in Montreux.  

PostFinance is continuing to 
position itself as an innovative 
company. For the first time 
ever, customers of a financial 
institution can make audiovis-
ual contact with customer advi-
sors via a remote service. Post-
Finance is proud to be the first 
financial institution in Switzer-
land to test video consulting. It 
intends to continue expanding 
its strong position in the retail 
market with innovative prod-
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ucts and services in the next 
few years.  

PostFinance concentrat-
ing on customer focus 

PostFinance has increased its 
customer focus in recent 
years by setting up 28 con-
sulting centres and is now 
bringing its financial compe-
tency even closer to its two 
million or so customers.  

By offering this new service 
at post offices, PostFinance is 
combining its expertise in all 
money-related matters with 
the high level of customer 
traffic.  

Customer advisors will be 
available at all times, thanks 
to the video consulting ser-
vice. Costs are also much 
lower than having consult-
ants on site.  

The face of PostFinance 

Customers initiate video con-
sulting via touch screen and 
are connected to a financial 
advisor at the sales support 
unit in Bulle. Because the 
customer can see the advi-
sor's face and expressions, 
communication is clearer 
and more personal.  

The video consulting ser-
vice rounds out the exist-
ing multi-distribution 
strategy. PostFinance 
sells its products via the 
following channels:                       
28 consulting centres, 
seven sales regions and 
key account manage-
ment for business cus-
tomers, 
www.postfinance.ch,  

 Direct Marketing Centre, 
sales support for private 
and business customers 
and around 2,500 post 
offices.  

Cooperation between PostFi-
nance and Post Offices & 
Sales, the two independent 
units of Swiss Post, is being 
stepped up. If the test is a 
success, there are plans to 
extend it to the rest of the 
country.  

Siemens a strong partner 

The development depart-
ment at Siemens Switzer-
land – the Business Inno-
vation Center (BIC) – has 
developed a solution that 
fully meets the expecta-
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tions of PostFinance.  

Customers establish con-
tact via touch screen, 
camera, microphone and 
telephone. The technical 
infrastructure is inte-
grated into a compact 
advisory module set up 

at the post offices.  

The workstations of the fi-
nancial specialists are 
equipped with camera and 
telephone.”  

  

Information for PostFi-
nance 

Marc Andrey 
Media Spokesperson 
PostFinance  
031 338 30 32 
andreyma@postfinance.ch 
  

Financial advice on screen – for first time ever 

The technical            

infrastructure is 

integrated into a 

compact advisory 

module set up at the 

post offices 

Four French banks have written offers to distribute 
France's  national savings account 

26 September, 2005 - 
[Les Echo]  

"Four French banks - So-
ciete Generale, BNP 
Paribas, Credit Agricole 
SA and Groupe Banque 
Populaire - have written to 

the French prime minister, 
Dominique de Villepin, offer-
ing to distribute France's 
national savings account, 
Livret A, for a deposit-based 
commission of only 0.8 per 
cent. The account, whose 
deposits are used to fund 

French social housing pro-
jects, is currently available 
only via the French post of-
fice, La Poste, and the French 
co-operative bank Caisse 
d'Epargne."  

offering to                      

distribute France's 

national savings 

account, Livret A 

Post Office® announces 5th Guaranteed Equity Bond             
issue  

22 September, 2005 - 
[Press Release]  
 
“The Post Office® today 
announced its 5th GEB 
issue, offering consumers 
the choice of investing 
over three or five years. 
The five-year GEB offers 
a highly competitive par-
ticipation rate of 125% of 
the FTSE 100 growth 
over the term of the GEB 
and guarantees return of 
the original amount in-
vested.  
 
As with previous offers the 
five-year GEB will immedi-
ately become one of the most 
competitive GEBs in the mar-
ket and is ideal for savers 
looking for the potential of a 
higher return on their invest-
ment, but wanting to keep 
their capital safe. 
 
Richard Norman, Head of 
Savings and Investments at 
Post Office®, commented: 
 

“In the year since we offered 
our first GEB we have seen 
an increasing demand from 
investors who want higher 
potential returns without 
risking their capital.  
 
“Post Office® GEBs offer 
an ideal solution for sav-
ers who want to avoid 
sleepless nights by taking 
big risks,” adds Richard Nor-
man.  
 
This limited offer is open un-
til 26th October or earlier if 
fully subscribed. Minimum 
investment is Ј500 and the 
deposit is guaranteed, ena-
bling investors to make a 
smart bet on the stock market 
and ensure the return of the 
original sum invested. 
 
Full product details: 
 
Post Office® Guaranteed 
Equity Bond – five year term 
 
· 125% participation rate 
· Only Ј500 minimum invest-
ment 
· Linked to FTSE 100-Index 

· 4.0% interest rate during 
offer period 
· Offer open until 26th Octo-
ber  
 
Post Office® Guaranteed 
Equity Bond – three year 
term 
 
· 75% participation rate 
· Only Ј500 minimum invest-
ment 
· Linked to FTSE 100-Index 
· 4.0% interest rate during 
offer period 
· Offer open until 26th Octo-
ber  
 
To find out more about the 
Post Office savings account 
log onto 
www.postoffice.co.uk/saving
s or call 0800 169 7500.” 
 
- Ends - 

 
For more information please 
contact: 
Inez de Koning – 020 7294 
3623/07940 526021 
Inezd@lansons.com  
 

Post Office® GEBs 
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19 September, 2005 - 
[Press Release]  

“Starting today and for 
the next month everyone 
in Portugal will be able 
to see payshop in the TV 
and in various newspa-
pers around the country.  

It’s the second advertising 
campaign for payshop this 
year, and it includes spon-
soring one of the most 
viewed shows in the Por-
tuguese television, the 
European lottery show, 
Euromilhões, and several 
adds in some of the most 
read newspapers and 
magazines in the country 
like Correio da Manhã 
and Metro, a newspaper 

distributed freely in the 
public transports.  

This advertising campaign 
intends to act as a remainder 
for the existence of more 
than 2200 retailers 
around the country, pre-
pared to help bringing some 
ease to our increasingly 
faster rhythm of life, through 
the payshop service.  “ 

Another advertising campaign for payshop! 

Cash facts: 

· 1.8 million people 

withdraw cash on a 

daily basis 

· 13.2 million             

withdraw cash up to 

three times a week 

· Average amount in 

our pockets is 

Ј23.22 

· Men carry more 

cash than women – 

nearly a third carry 

more than Ј30, com-

pared to one in eight 

women carrying the 

same amount.  

· Cash withdrawals 

at Post Office® 

branches have         

trebled in the past 

year to almost 1 mil-
lion a day – and 

over 5 million         

withdrawals are 

made a week. 

· 94% of the popula-

tion live within one 

mile of a Post        

Office®, rising to 

99% in urban areas 

Plastic fantastic or cash content?  

07 September, 2005 - 
[Press Release]  

· Almost half of people 
(47%) prefer cash for 
small transactions*  
· A quarter of people 
would not put purchases 
under Ј20 on their 
credit/debit card 
· 25-34 year olds buck the 
trend and are the plastic 
fantastic generation  
 
Cash is still king for over 22 
million people across the UK 
who feel uncomfortable pay-
ing for small transactions on 
a credit or debit card. Nearly 
half (47%) of us rely on cash 
for anything costing Ј10 or 
under, whilst over 11 million 
(25%) don’t feel happy using 
plastic for anything under 
Ј20, according to the Post 
Office®’s Cash Nation sur-
vey**.  
 
The New Plastic Fantastic 
generation: 
25-34yr olds are the excep-
tion, becoming the plastic 
fantastic generation: 
· More than six out of 10 
(62%) ‘new yuppies’ are 
happy using debit or credit 
cards for purchases under 
Ј10.  
· However, the majority 
(61%) still rely on cash for the 
smaller things in life – with 
only a third of this group 
using plastic for transactions 
under Ј5.  
 
Cash Content: 

Latest figures show that 
whilst the younger genera-
tion are happy swiping their 
cards through the nation’s 
tills, the majority of us re-
main a nation of cash lovers,  
· We have a staggering Ј871 
million in our pockets - an 
average of Ј23 carried by 
every adult in the UK – at 
any one time 
· More than eight out of ten 
(83%) people say they carry 
cash on them at all times.  
· And 4.3 million people even 
go as far to admitting that 
they feel naked without any 
cash on them 
 
Graham Halliday, Banking 
and Financial Services Direc-
tor, Post Office® com-
mented: “The Cash Nation 
survey raises the cash versus 
plastic debate and whilst 
younger generations feel 
more comfortable using debit 
or credit cards for some of 
their smaller transactions, as 
a nation, we still love good 
old fashioned cash”.  
 
He continued: “We found that 
although plastic provides us 
with a fast and convenient 
way to shop, people feel hap-
pier knowing they have cash 
in their pockets, whether this 
be for emergencies, to keep 
control over spending, or 
because it’s the easiest 
method of payment”. 
 
Cash facts: 
· 1.8 million people withdraw 
cash on a daily basis 

· 13.2 million withdraw cash 
up to three times a week 
· Average amount in our 
pockets is Ј23.22 
· Men carry more cash than 
women – nearly a third 
carry more than Ј30, com-
pared to one in eight women 
carrying the same amount.  
· Cash withdrawals at Post 
Office® branches have treb-
led in the past year to almost 
1 million a day – and over 5 
million withdrawals are 
made a week. 
· 94% of the population live 
within one mile of a Post Of-
fice®, rising to 99% in urban 
areas. 
 
Halliday concluded: “Whilst 
the younger generation turn 
to plastic it seems the major-
ity of us are content with our 
cash and certainly seem to 
prefer carrying good old 
fashioned cash in our pock-
ets, dispelling the myth that 
the UK has become a cashless 
society.” 
 
Ends 
For further information 
please contact: 
 
Lansons Communications  
Liz Willder020 7294 
3677lizw@lansons.com 
Laura Brain020 7294 
3689laurab@lansons.com  
Post Office Ltd  
Ruth Barker020 7320 
7238ruth.barker@postoffice.
co.uk  
www.postoffice.co.uk 
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Slovenská sporiteľňa was awarded The Bank of the Year 
for the Slovak Republic  

12 September, 2005 - 
[Press Release]  

”Slovenská sporiteľňa 
was awarded the prestig-
ious international award 
The Bank of the Year in 
The Banker Awards 
2005, which is the most 
prestigious event in the 
banking world every 
year. The prize is 
awarded by the re-
nowned financial 
monthly The Banker on 
basis of an evaluation by 
an international jury. 
 
Within The Banker 
Awards, the banks are 
evaluated not only in 
terms of their stability, 
profitability and per-
formance. They have not 
only to prove that they 
use advanced technolo-
gies in order to 
strengthen their position 
in the market, but also 
demonstrate their future 

strategy and prospects. 
All parameters are then 
evaluated by an interna-
tional jury, which as-
sesses the results of the 
bank for the evaluated 
year and its expected po-
sition in the next year.  
 
As of the end of June 2005, 
the market share of Sloven-
ská sporiteľňa in terms of its 
balance sheet accounted for 
20.6%.  

The bank's share in housing 
loans reached 26.1%.  The 
loans volume grew 23% y-o-y 
to reach SKK 74.1 billion. 
Thereof the loans to custom-
ers account for SKK 34.2 bil-
lion, a 53% increase against 
June 2005. By the end of 
June, the loans provided by 
bank to legal entities reached 
SKK 39.9 billion, SKK 15.3 
million volume of loans was 
drawn by small and medium 
sized enterprises (a year-on-
year increase by 61.7%, or 
SKK 5.8 billion).  

Apart from the interna-

tional award The Bank of 
the Year, in 2005, Slov-
enská sporiteľňa was 
also awarded The Best 
Bank in Slovakia, an 
award of the prestigious 
Euromoney Magazine.  
                                                             
Slovenská sporiteľňa is 
with 2.5 million clients 
the largest commercial 
bank in Slovakia.  

In 2005, the bank was 
awarded the Euromoney 
Magazine Award "The Best 
Bank in Slovakia" and also 
"The Bank of the Year" by the 
renowned financial monthly 
The Banker.  

Its only shareholder is 
Erste Bank - an Austrian 
Bank that is according to 
the number of clients as 
well as the balance sheet 
total one of the largest 
banks in the Central 
European region.  
 
Slovenská sporiteľňa has a 
long-term leading position in 
total assets, client deposits, 

Finland Posts Combifragt Acquisition Confirmed  

14 September, 2005 - 
[Press Release]  

“Signed by Finland Post in 
July, the acquisition of Com-
bifragt Group A/S, a Danish 
logistics operator, has been 
confirmed as a result of anti-
rust approval in Estonia, 

Latvia and Germany. The 
acquired company became 
wholly owned by Finland 
Post on 1 September 2005. 
With a net turnover of 
around EUR 140 million, 
Combifragt operates in Den-
mark and through its sub-
sidiaries in Estonia, Latvia 
and Lithuania. The company 

provides transport and for-
warding services and service 
warehouse solutions. This 
acquisition will fundamen-
tally reinforce Finland Post 
Logistics’ international ser-
vice offering and strengthen 
its position in the Northern 
European logistics market.” 

 17 September, 2005 - 
[Expansion ]  

"In Spain, the Spanish 
competition authority, 
the SDC, has closed the case 
on postal services provider 
Correos for abusing its mar-
ket power, following Correos' 

commitment to refrain from 
manipulating the market by 
charging below-cost prices to 
major clients. The original 
proceedings against Correos 
were opened in 2002, when 
the Spanish postal employers' 
association, Asempre, ac-
cused Correos of entering 

into contracts with major 
clients, such as Banco Bilbao 
Vizcaya Argentaria (BBVA), 
Spain's second-largest bank, 
and Catalan savings bank La 
Caixa, containing heavy dis-
counts resulting from cross-
subsidisation."  

SDC, closed the case on postal services provider Correos  
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the banking world 
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number of points-of-sale, 
ATMs as well as issued bank 
payment cards.  
 
The Bank is an active partici-
pant on the Slovak money 
and FX market.  

Slovenská sporiteľňa 
offers complex banking 
services aimed at retail 
clients and small and 
medium-sized enter-
prises in 302 points of 
sale and in nine commer-

cial centers in all regions 
of Slovakia.”  

Slovenská sporiteľňa was awarded The Bank of the Year 

for the Slovak Republic  

Klaus-Anders               

Nysteen, 39, has 

been Senior Vice 

President Norway 

Post, (CFO) Finance 

and Control since 

January 2001 

Election of new board of directors for Post Danmark 

08 September, 2005 - 
[Press Release]  

“At Post Danmark’s ex-
traordinary general 
meeting in Copenhagen 
today Mr. Peter Törn-
quist, Senior Managing 
Director, CVC Capital 
Partners, was elected 
new deputy chairman.  

The election of the new dep-
uty chairman means that Mr. 
Mogens Bund-gaard-Nielsen, 
who has been deputy chair-
man of the board of directors 
since 1995, continues as an 
ordinary member.  

Mr. Søren Vestergaard 
Poulsen, Managing Director, 
CVC Capital Partners, Ms. 
Anne Birgitte Lundholt, Chief 
Executive Officer, and Mr. 
Bjarne Hansen, Shipowner, 
were elected members of the 
board of direc-tors.  

At the extraordinary general 
meeting the board of direc-
tors were author-ised, up to 
the next general meeting, to 
allow the company to acquire 
its own shares up to 3 per 
cent of the share capital.  

The reason for this is a 
planned employees’ share 

programme and an incen-
tives programme for employ-
ees in leading positions.  

Moreover, the articles of as-
sociation for Post Danmark 
were altered so that in the 
future it will be possible for 
shareholders to attend gen-
eral meetings electronically.” 

Slovenská 

sporiteľňa is with 

2.5 million clients 

the largest                    

commercial bank in 

Slovakia 

Klaus-Anders Nysteen appointed acting CEO of Norway 
Post  

07 September, 2005 - 
[Press Release]  

“The Board of Directors 
of Norway Post has re-
solved to appoint Klaus-
Anders Nysteen, Senior 
Vice President Norway 
Post, (CFO) Finance and 
Control, as acting Chief 
Executive Officer of Nor-
way Post with effect from 
1 October 2005 until such 
time as a new CEO has 
been appointed to re-
place Kaare Frydenberg.  

The Board of Directors 
will take the time it needs 
to find the right person to 
manage one of Norway’s 
largest and most exciting 

companies.  

BACKGROUND: 

Klaus-Anders Nysteen, 
39, has been Senior Vice 
President Norway Post, 
(CFO) Finance and Con-
trol since January 2001.  

He was educated at Norwe-
gian Naval College, and 
holds an MBA from the Nor-
wegian School of Economics 
and Business Administration 
(NHH).  

Before he joined Norway 
Post, he held various posi-
tions in the Norwegian navy 
and was finance manager 
and controller of Hydro Sea-
food.  

Contact persons:- Chairman 
of the Board of Directors, 
Arvid Moss, phone: +47 920 
54 013 
- Elisabeth H. Gjølme, Senior 
Vice President Information, 
phone: +47 901 40 449 
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08 September, 2005 - 
[Press Release]  
”EFG Eurobank was se-
lected, for the fourth 
time, as the “Bank of the 
Year 2005” for Greece by 
the internationally renowned 
magazine The Banker, which 
belongs to the Financial 
Times Press Group.  

The magazine has launched 
the annual “Bank of the Year” 
awards in order to select the 
most successful and best per-
forming banking institution 
in each country. 

During a special ceremony in 
London (Tuesday, 6 Septem-
ber 2005), the Deputy Chief 
Executive Officer of the Bank, 
Mr. Byron Ballis, received the 
award on behalf of EFG 
Eurobank. 

 The distinction awarded to 
EFG Eurobank comes with 
the citation that: ”In the past 
year, EFG Eurobank contin-
ued its successful operation, 
implementing its tested cor-
porate model. This model 
consists of a client-oriented 
approach, added-value ser-
vices, flexible and effective 

infrastructure and informa-
tion technology as well as  
building on and motivating 
its human resources charac-
terized by  excellent skills and 
dedication. 

 The announcement of The 
Banker award is accompa-
nied by a statement of EFG 
Eurobank’s Managing Direc-
tor, Mr. Nicholas Nanopou-
los, who notes that: “EFG 
Eurobank continues to de-
velop its activities in those 
Greek market sectors with 
the highest profit margins, 
while expanding its opera-
tions in the rapidly develop-
ing South and East European 
markets whose economies 
are presently going through 
structural reforms.  

We are steadily increasing 
our market shares in these 
countries as well as our prof-
itability. In 2004, the Group’s 
net profits rose by 35% and 
our share was among those 
with the best returns among 
European bank shares. Our 
goal is to ensure the highest 
quality criteria for our activi-
ties and services and to offer 
constant value to our share-
holders, remaining the Bank 

of first choice for our clients”. 

The Magazine also under-
lines the fact that last year 
EFG Eurobank was the only 
Greek bank, which commit-
ted to specific financial tar-
gets. At the end of 2004, it 
attained all the objectives it 
had set for the year. Reve-
nues rose by 22%, profits per 
share by 33%, the costs to 
revenue ratio was limited to 
49.1% and return on equity 
(ROE) increased at 19.7%. 
These figures exceeded the 
Bank’s original targets, as 
well as market expectations. 
As a result, EFG Eurobank 
was the bank with top share 
performance among Euro-
pean banks in 2004. 

It should be noted that the 
evaluation criteria used by 
The Banker’s special commit-
tee include, inter alia, results, 
growth rates, performance, 
capital adequacy and assets 
quality. In addition, the 
bank’s overall activity during 
the period under evaluation 
is also taken into considera-
tion based on its performance 
and the quality of its opera-
tions.”  

The Banker : “Bank of the Year 2005” for Greece was se-

lected EFG Eurobank  
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EFG Eurobank & WWF Hellas: “Learn, Participate, Protect 

– Parnitha National Reserve”  

06 September, 2005 - 

[Press Release]  

“The Programme “Learn, 
Participate, Protect” targets 
a very vital green area in the 
Attica region, the Parnitha 
National Reserve. Its aim is 
to inform citizens, make them 
more aware and mobilize 
them for its protection. The 
Programme will start, during 
a pilot phase, with the volun-
tary participation of EFG 

Eurobank’s staff and WWF’s 
support and cooperation. 

The Programme was pre-
sented, on behalf of EFG 
Eurobank, by Messrs. N. 
Pavlides, General Manager, 
Operations, Technology & 
Organisation and M. Vlas-
tarakis, General Manager 
Retail Banking and, on behalf 
of WWF Hellas by Messrs. N.  
Embeoglou and D. 
Karavellas, Vice-Chairman 
and Director respectively. 

 In his speech, N. Pavlides 

emphasized the fact that “this 
initiative follows a broader 
range of actions by the EFG 
Eurobank Group with the 
view to contributing to the 
community in which it oper-
ates and to supporting with 
the means at its disposal, 
major sectors such as Cul-
ture, Education, Sports and 
now the Environment. Social 
contribution forms an inte-
gral part of the Bank’s strat-
egy since we believe that a 
dynamic and successful or-
ganisation should participate 
actively and contribute crea-

Social contribution 

forms an integral 

part of the Bank’s 

strategy  
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tively to society. In the area 
of environment, EFG Euro-
bank has adopted an official 
Environmental Policy, com-
mitting to reduce the direct 
effects of its operation on the 
environment, as well as the 
indirect effects from the ac-
tivities of its clients and sup-
pliers.” 

M. Vlastarakis presented in 
detail the Bank’s environ-
mental activities and initia-
tives with respect to its inter-
nal operation and direct ef-
fects on the environment. He 
also referred to the efforts by 
the Bank to promote green 
products and enhance the 
awareness of its clients by 
introducing environmental 
risk assessment criteria when 
granting new loans to profes-
sionals and companies.  

Presenting the Programme 
“Learn, Participate, Protect”, 
the Director of WWF Hellas, 
D.  Karavellas, pointed out 
that “it strives to acquaint 
people with a particularly 
important area, just 30 km 
away from Athens and to 
emphasise the imperative 
need of  its protection. At the 
same time, this programme 
opens a new, highly promis-
ing chapter in WWF Hellas 
already very successful coop-
eration with EFG Eurobank.” 

It should be noted that EFG 
Eurobank is the first bank in 
Greece and one of the few in 
Europe with an ISO 14001 
certification in environ-
mental management for all 
its services and products in 
Attica.  

To date, the Bank’s environ-
mental programmes include 
activities and initiatives fo-
cusing on employee informa-
tion and awareness, reducing 
pollution from the organisa-
tion’s operation, sustainable 

development and natural 
resources conservation is-
sues, the promotion of “green 
products”, the use of an envi-
ronmental risk assessment 
system for new loans, as well 
as measurement and evalua-
tion of the Bank’s environ-
mental performance. 

“Learn, Participate, Pro-
tect” 
                                                      
The aim of the Pro-
gramme “Learn, Partici-
pate, Protect – Parnitha 
National Reserve”, is to 
introduce the public to 
this known yet unknown 
mountain, to reveal its 
secrets to the residents of 
Attica and not only them,  
highlighting the need for 
immediate protection 
and sound management. 

The following activities have 
been scheduled as part of this 
Programme: 

• Guided tours (for 
groups, families, school chil-
dren) 

• Environmental edu-
cation 
Teacher training semi-
nars    

Since May 2005, information 
material has been designed 
and published: 

• The “Good Visitor’s 
Guide” with useful informa-
tion about Parnitha and a 
map of the Reserve. 

• “Observation Leaf-
let” for families and school 
children that will be joining 
the guided tours. 
“Environmental Educa-
tion Kit” on Parnitha with 
slides, explanations and ac-
tivity sheets that will be 
available at the beginning of 

the school year for lending, 
free of charge, to schools and 
teachers throughout the 
country. 
From September onwards, 
the following activities will 
be launched: 

• Guided tours for 
adults with the participation 
of EFG Eurobank’s personnel 
and WWF’s support, com-
bined with information ac-
tivities and voluntary contri-
butions (September-October 
2005). 

• Guided tours for 
families (voluntary partici-
pation of EFG Eurobank staff 
and their families with 
WWF’s support), combined 
with information, environ-
mental awareness activities, 
games in nature for children 
(September-October 2005). 

• Environmental edu-
cation for school children 
(school year 2005-2006) 

• Teacher training 
seminars on the role and 
promotion of the natural 
environment in Environ-
mental Education (October 
2005).” 

EFG Eurobank & WWF Hellas: “Learn, Participate, Protect 

– Parnitha National Reserve”  
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02 September, 2005 - 
[Press Release]  

“EFG Eurobank Group 
announces that it has 
received approvals from 
National Bank of Serbia 
and the Serbian Securi-
ties & Exchange Commis-
sion to launch a Take 
Over Bid (TOB) for 90% 
of Nacionalna štedionica 
– banka (NSB) shares.  
EFG Eurobank Group 
already controls a 
ca.10% stake in NSB and 
on August 24 reached an 
agreement with private 
shareholders of NSB to 
acquire shares represent-
ing 49% of the bank’ s 
share capital. 

The TOB targets a maximum 
90.2% of the Bank‘s shares.  
The Price offered is CSD 
627,540.80 per NSB share, 
compared to a face value per 
share of CSD 100,000.00, a 
book value per share of CSD 
124,857.64 and a current 
market price of CSD 
179,200.00 per share.  The 
date of opening of the TOB is 
Monday the 5th of Septem-
ber, while the date of closing 
is the 21st day from the date 
of opening, i.e. the 26th of 
September. Full details of the 
takeover bid are going to be 
sent to all the shareholders in 
accordance with the Securi-
ties Law, while the short 

form of the takeover bid ap-
proved by the SEC will be 
published in a national daily. 

EFG Eurobank Group 
perceives Serbia to be a 
market with great poten-
tial and of strategic im-
portance for the develop-
ment of its operations in 
South and Eastern 
Europe.   

The Group has already in-
vested more than EUR 50 
million in its existing subsidi-
ary EFG Eurobank AD Beo-
grad, which currently oper-
ates a network of 20 
branches.  EFG Eurobank 
Group intends to combine the 
existing commercial base and 
developed branch network of 
NSB with its own know-how, 
financial strength and sig-
nificant market experience, 
to the benefit of Serbian insti-
tutions, businesses and citi-
zens. 

NSB, will benefit from sig-
nificant synergies both in the 
Serbian market and in the 
region and will aim at be-
coming one of the leading 
Serbian banks, focusing on 
retail and SME operations, 
continuously improving the 
quality of the services and 
fostering long-term client 
relationships.  EFG Euro-
bank Group intends to 
expand the established 

products and services of 
Nacionalna štedionica – 
banka through the intro-
duction of financial prod-
ucts it has already devel-
oped in other regional 
markets. 

David Watson, Director of 
International Division at 
EFG Eurobank commented: 
“Serbia is a core market 
for EFG Eurobank 
Group.  Nacionalna šte-
dionica – banka is a 
healthy and promising 
Bank which will allow us 
to significantly enhance 
our position in Serbian 
banking.  We believe this 
is a very attractive offer 
to all NSB shareholders, 
including the Serbian 
State, and we are confi-
dent that is going to be 
met with great success, 
signalling a new era for 
NSB”. 

Approvals from NationalBankofSerbia and the Securities 

& Exchange Commission to launch Take Over Bid for 90% 

of Nacionalna stedionica-banka shares  

The large increase 

in foreign workers 

living in Ireland has 

provided a major 

boost to the retail 

operations of An 

Post 

EFG Eurobank 
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štedionica – banka 

(NSB) shares 

Major boost to the retail operations of An Post  

05 September, 2005 - 
[Irish Times ]  

"The large increase in 
foreign workers living in 
Ireland has provided a 
major boost to the retail 
operations of An Post, 
new data show.  

According to figures obtained 
by The Irish Times , the vol-
ume of international money 
transmissions going through 
the post office network has 
grown by more than 600 per 
cent since 2000.  

Most of the growth has been 
fuelled by foreign workers 
sending money back to fam-

ily members in their home 
countries.” 
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01 September, 2005 - 
[Press Release]  

“An Post is pleased that 
ComReg is considering, 
through public consulta-
tion, the company’s price 
increase application. We 
note the preliminary 
views expressed by Com-
Reg and we will be mak-
ing a full response in due 

course. 
This price increase was al-
ways an essential element of 
An Post’s Strategic Recovery 
Plan, as presented to the 
Minister for Communications 
in September 2003, and 
ComReg’s consultation paper 
recognises this fact.  
 
ComReg’s final decision re-
garding this price increase 

will have a significant bear-
ing on the future of An Post.  
 
/end 

Contact the Press Office for 
further information. 

Statement in Response to ComReg Consultation Paper  

This price increase 

was always an              

essential element of 

An Post’s Strategic 

Recovery Plan 

Postbank is            

extending its credit 

card offering with 

the launch of the 

Postbank VISA 

photo card 

Postbank: New VISA card with personalized design  

05 September, 2005 - 
[Press Release]  

“Postbank is extending 
its credit card offering 
with the launch of the 
Postbank VISA photo 
card. The special feature 
of this credit card is that 
it can be personalized  – 
using any photograph. A 
snap from the last holi-
day, a family photo-
graph or a picture of a 
favorite pet make the 
Postbank VISA photo 
card a very personal way 
to pay. 

Postbank, who is providing 
the service together with 
VISA, is the first bank to offer 
such a product in Germany. 
The card can be used at more 

than 21 million outlets across 
the world. It incorporates 
Postbank’s wide-ranging 
credit card services, includ-
ing document depositing, an 
interpreting service and a 
medical help line. Customers 
can use the online credit card 
service to view their sales 
statements at any time. If 
desired, the partial payment 
function can be used to tailor 
monthly repayments to suit 
individual customers’ cir-
cumstances.  
 
Customers can either use one 
of their own photographs or 
an image from Postbank’s 
picture gallery to personalize 
the card. The selection of 
photographs, and the proc-
essing and creation of the 
card is performed online at 

www.postbank.de/motivkart
e. The Postbank VISA photo 
card can only be obtained via 
the Internet. The card costs 
EUR 25 per year. 

Postbank is one of the 
largest providers of 
credit cards on the Ger-
man market. In the first 
half of 2005, the number 
of VISA cards issued by 
the Bonn-based bank in-
creased to more than 
540,000.”  

Visa - Eurogiro link live  

01 September, 2005 - 
[EuroGiro web site]  

“The first live Visa trans-
action has now been per-
formed via the Eurogiro 
network, where a card 
payment was sent 
through Visa Direct via 
Eurogiro and forwarded 
as a credit payment to 
Alliance & Leicester Com-
mercial Bank Plc. in the 
UK.  

Visa Members who offer the 
service to their customers 
allow transfers to Visa ac-
counts and to bank account 
holders across Europe and 
beyond by combining Visa’s 
global acceptance with Eu-
rogiro’s payment network.  

It now means that Visa Di-
rect customers can send 
money to those who don’t 
even have a Visa card. The 
Visa Direct connection is one 
of the alliances where Eu-
rogiro provides connectivity 

to partners. Thereby Eu-
rogiro is enhancing the posi-
tion of the Eurogiro Members 
as major payment handlers 
and provide the market with 
an efficient and low cost 
product. Visa Direct is an 
attractive product offering 
that enables money transfers 
initiated from a card at any 
time, via the Internet, phone 
or the customer’s branch, and 
in any major currency.”  

The first live Visa 

transaction has now 

been performed via 

the Eurogiro         

network 
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07 September, 2005 - 
[Press Release]  

“Postbank increased its 
capital with BGN 60 M - 
thus the equity of the 
Bank totals BGN 173 M. 
The capital increase was 
approved by the Bank’s 
General assembly meet-
ing, which was held on 
July 29, 2005.  

Postbank’s majority share-
holder remains EFG Euro-
bank Ergasias, owning 
98.70% of the shares. The 
rest of the shareholders, BTK 
and Bulgarian Posts, stay 
with 0.65% of the shares 
each. 

“This step follows our share-

holders’ (EFG Eurobank) 
strategy to further develop 
Postbank as a dynamic and 
in the same time stable finan-
cial institution which pos-
sesses the necessary potential 
for a sizeable market share”, 
stated Mr. Anthony Has-
siotis, Postbank’s CEO. 

Postbank is one of the 
biggest banks on the Bul-
garian market. It is a part 
of the Greek EFG Eurobank 
Ergasias, which owns 
98.70% of its assets. Post-
bank, one of the most dy-
namic developing financial 
institutions on the Bulgarian 
market, has a broad network 
of 131 locations throughout 
the country. Postbank was 
graded the highest possible 

credit rating in the country  - 
BBB, ranked by Fitch Rat-
ings. The great number of 
awards is a high praise to the 
introduction of the new mod-
ern products and the social 
responsibility programme. 
Among this awards are 
The Ministry of Econom-
ics award for the schol-
arship programme of 
Postbank, the e-banking 
award and the prize for 
Postbank’s mortgage 
product, awarded by the 
prestigious exposition 
“Banks, Investments, 
Money”. 

Postbank increases its capital with BGN 60 M 

The great number of 

awards is a high 

praise to the          

introduction of the 

new modern               
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12 August, 2005 - [Press 
Release]  

“Erste Bank Hungary's 
H1 report, prepared ac-
cording to Hungarian 
Accounting Standards 
showed a trend of im-
provement: according to 
preliminary consoli-
dated, non-audited fig-
ures, Erste Bank's total 
assets grew to HUF 
1,134bn, and its pre-tax 
profit exceeded the HUF 
10bn mark. 

Erste Bank chairman-CEO 
Péter Kisbenedek said: the H1 
report also showed that the 
Postabank acquisition 
started to bear its first 
”fruits”, and the bank suc-
cessfully availed of synergies 
and good profit opportunities 

created – even at group level 
– by the increased size after 
the merger. 

Although Erste Bank's total 
assets (calculated on the ba-
sis of Erste Bank and Posta-
bank's combined 2004 total 
assets) grew by a little more 
than 1 per cent from the end 
of the year, the merged 
bank's efficiency improved 
substantially. General ad-
ministrative costs rose 
hardly faster than the infla-
tion rate, while revenues 

(especially commission-type 
revenues) rose substantially. 
It is primarily due to this that 
the bank's pre-tax profit rose 
64 per cent from HUF 6.1bn 
at the end of the year to HUF 
10bn. 

In the intensifying market 

competition next to the grow-
ing importance of electronic 
services the branch network 
still plays an important role. 
Therefore Erste Bank Hun-
gary plans to increase the 
number of its branch offices 
from the current 143 to 160 
by the end of the year. 

Background figures (30th 
June, 2005) 

Number of branches: 143 

Number of ATMs: 331 

Number of POSs: 646 

Number of employees: 2 235 

Post Danmark the future provider of digital pay slips to 
165,000 state employees 

the Postabank ac-
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Erste Bank Hungary Rt profit according to Hungarian Ac-
counting Standards exceeds ten billion 

5 August, 2005 - [Press 

Release]  

”Post Danmark and the 
Danish Agency for 
Governmental 
Management 
(Økonomistyrelsen) 
under the Ministry of 
Finance have entered 
into an agreement, under 
which 165,000 state 
employees from 
November this year will 
be receiving their pay 
slips in e-Boks (an 
electronic mailbox).  

Post Danmark was chosen as 
a cooperation partner in 
competition with three other 
undertakings. Post Danmark 
offers a solution based on the 
company’s eCommunications 
solution and e-Boks. Hereby, 

the Danish Agency for 
Governmental Management 
obtains a safe solution, built 
on the experience of Post 
Danmark and e-Boks in 
digital communications and 
in line with the Agency’s 
wishes for a solution based 
on a standard functionality. 

- We are convinced that 
many state employees will 
experience the receipt of their 
pay slips in e-Boks as a 
service improvement. Digital 
pay slips are a natural step 
towards digitalisation of the 
public sector. An additional 
advantage of the digital pay 
slip is a possible beneficial 
effect in raising IT 
competencies of those 
employees who do not use a 
PC in their day-to-day work, 
says Annelone Jensen, Head 
of Division, the Danish 
Agency for Governmental 
Management. 

- We look forward to solving 
this task in cooperation with 
the Danish Agency for 
Governmental Management. 
We deliver the digital pay 
slip to each employee’s 
individual e-Boks, in which 
pay slips received may be 
stored digitally for possible 
later use regardless of 
location, access to a PC being 
the only requirement, 
explains Giovanni Belli, 
Business Manager, Post 
Danmark. 

Over the past year, Post 
Danmark and e-Boks have 
been conducting a pilot 
project in cooperation with 
the Danish Agency for 
Governmental Management 
on the provision of digital 
pay slips to approximately 
1,000 state employees. It is 
the good experience gained 
from this project that now 
provides the basis for the 

We are convinced 

that many state 

employees will 

experience the 

receipt of their pay 

slips in e-Boks as a 

service 

improvement 
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distribution of digital pay 
slips to all state employees.” 

For more information:  

Annelone Jensen, Head of 
Division, the Danish Agency 

for Governmental 
Management, tel. +45 33 95 
14 51, Giovanni Belli, 
Business Manager, Post 
Danmark, tel. +45 33 75 69 
87, or Henrik Andersen, CEO, 
e-Boks, tel. +45 70 21 24 01 

Post Danmark the future provider of digital pay slips to 
165,000 state employees 

 

 Non European experience and PFS development practice 

Selected news from Africa, ME and Asia   

Asia 

Vietnam's Post, Telecom Sectors to Be Separated  

September 29, 2005 -- 
[BBC Monitoring Asia Pa-
cific]  

 
"The government has issued 
a decision, approving the 
separation of the post sector 
from the existing Vietnam 
Post and Telecommunica-
tions Corporation (VNPT) by 
2007. Under the decision, 

coded 236/2005/QD-TTg, all 
economic sectors, both do-
mestic and foreign, will be 
encouraged to develop the 
post industry. Foreign inves-
tors will be permitted to set 
up wholly foreign-owned 
businesses in the field. The 
decision says that apart from 
postal services, the post sec-
tor will focus on financial 
services, including pension 

payments and collection ser-
vices for premiums and elec-
tricity, telephone and water 
charges. When the Vietnam 
Post Corporation is set up, it 
will be financed by the Viet-
nam Post and Telecommuni-
cations Group, which will be 
established on the basis of the 
VNPT. Financial assistance, 
however, will be reduced in 
the following years." 

Vietnam’s VNPT Partners With French Insurance Co.  

September 15, 2005 -  
[Asia pulse]  

"The Vietnam's largest 
telecom company - Viet-
nam Posts and Telecom-
munications Corporation 
(VNPT) - has entered the 

lucrative insurance mar-
ket following partner-
ship signed on September 
13 with France's Prevoir 
Vietnam Life Insurance 
company.  

Under the deal between the 

two companies, the State-
owned VNPT will exclusively 
distribute life insurance 
products developed by 
Prevoir Vietnam via its net-
work of post offices across 
the country for the next 10 
years."  

(VNPT) - has entered 

the lucrative                     

insurance market 

Thailand Post has signed up with Eurogiro  

September 14, 2005 -  
[EuroGiro web site]  

"“We are very happy to 
announce that on 2 Sep-
tember 2005 Thailand 
Post Co. signed up with 
Eurogiro.  

Thailand Post has a large 

potential for incoming pay-
ments – mainly from Japan, 
but also big potential for in-
coming payments from 
France, Germany, Switzer-
land and other Eurogiro 
members. In the initial phase 
Thailand Post expects only a 
limited number of outbound 
transactions.  

Thailand Post has 1,147  post 
offices nationwide – all of 

them providing financial 
services to the Thai popula-
tion. Core financial product 
is domestic money order. 

The Eurogiro membership of 
Thailand Post will bring the 
number of Eurogiro connec-
tions up to 51, and Eurogiro 
expects more countries from 
the Asia Pacific area to join 
the co-operation.” 
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The Japanese              

government may 

delay the              

commencement of 

the planned                           

privatization of the 

postal system  

Asia 

22 September, 2005 - 
[Japan Today ]  

"The ruling Liberal De-
mocratic Party's policy 
panel endorsed without 
objection Thursday the 
postal privatization bills 
whose rejection by the 
Diet in August had pre-

cipitated the Sept 11 gen-
eral election.  

The government plans to 
formalize the bills Monday 
and resubmit them immedi-
ately to the Diet as the major 
agenda for the 42-day par-
liamentary session that be-
gan Wednesday. The govern-

ment has amended the bills to 
delay the start of the 10-year 
privatization process by six 
months to Oct 1, 2007, but 
not in its core elements of 
splitting Japan Post into four 
units and fully privatizing its 
financial operations in 10 
years."  

The ruling Liberal Democratic Party's policy panel en-
dorsed the postal privatization bills 

Prime Minister Junichiro Koizumi determined to push 
ahead with privatising Japan's postal system 

26 September, 2005 - 
[Associated Press ] 

 "Backed by a landslide 
election victory, Prime 
Minister Junichiro Koi-
zumi told parliament on 
Monday he is determined 

to push ahead with pri-
vatising Japan's postal 
system and other re-
forms.  

He had cast the election as a 
referendum on the privatisa-
tion of Japan Post, a finan-

cial services giant with $3 
trillion in assets, and has 
resolved to have postal re-
form bills passed by the time 
the special parliament ses-
sion ends on November 1”   

Japan Gov't May Delay Postal Privatization Start  

September 7, 2005 - 
[Japan Today]  

 
"The Japanese govern-
ment may delay the com-
mencement of the 
planned privatization of 
the postal system for up 

to one year until April 
2008 depending on the 
development of informa-
tion systems, sources 
close to the matter said 
Tuesday.  

Since the six postal system 
bills to launch the privatiza-

tion in April 2007 failed to 
pass the Diet in early August, 
the government has been 
reviewing them for resubmis-
sion to the Diet after the 
House of Representatives 
election on Sunday."   

American Express Bank signs agreement with Eurogiro 
Network to forward payments to/from Japan  

September 8, 2005 - 
[EuroGiro web site]  

 
"American Express Bank 
(AEB) has agreed to con-
nect to the Eurogiro Net-
work, becoming the sec-
ond Eurogiro member in 
Japan, Eurogiro announced 
today. AEB said it will co-
operate with the first mem-

ber, Japan Post, on remit-
tances out of Japan.  

Eurogiro Managing Director 
Mr. Henrik Parl commented: 
“By connecting to the Eu-
rogiro Network, AEB can act 
as gateway for other Eu-
rogiro members into the 
Japanese clearing system for 
account transfers to third-
party banks. The agreement 
also offers potential cost sav-
ings for AEB.  

Through the Eurogiro net-
work, AEB will have poten-
tial access to the 49 partici-
pating members – primarily, 
banks and postal organisa-
tions in Europe, as well as 
organisations in the Ameri-
cas, Asia and Africa. Further-
more, Eurogiro partnerships 
with Western Union, 
Deutsche Bank, ING Bank 
and others facilitate virtual 
global coverage for both cash 
and account payments, Eu-
rogiro said. 

Through the                   

Eurogiro network, 

AEB will have                         

potential access to 
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primarily, banks 

and postal                            

organisations in 

Europe 
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“We see this connection 
agreement as a key addition 
to our extensive array of 
global payment services.  

This new capability will give 
our worldwide customers 
another channel to facilitate 
remittances to and from Asia 
and ultimately beyond,” says 
William J. Blomquist, AEB 
Vice Chairman and Head of 
the Financial Institutions 
Group. 

About AEB: A leader in 
international payments proc-
essing, American Express 
Bank operates from 75 offices 
in 45 countries around the 
world.  The Bank’s state-of-
the-art payments systems 
ensure that most instructions 
are processed without man-
ual intervention, thereby 
guaranteeing virtually in-
stanteous completion.  The 
system has allowed AEB to 
process over 50,000 pay-

ments daily with historical 
annual volume increases of 
more than 20 percent and 
decreasing operating costs. A 
24-hour processing day 
across payments centers fa-
cilitates real-time inquiry 
resolution and client advis-
ing.” 

American Express Bank signs agreement with Eurogiro 
Network to forward payments to/from Japan  

Postbank house that 

the bank will use the 

72 Postbank outlets 

to reach its             

customers                     

especially in the ru-

ral areas. Stanbic 

has five branches in 

the country 

Africa 

September 16, 2005 - 
[The Nation - Kenya]  

“Stanbic Bank will now 
use the Postbank 
branches to reach its cus-
tomers in the rural areas. 

Postbank will receive depos-
its from Stanbic customers 
and appointed collection 
agents and electronically 
remit them to Stanbic at a 
commission. 

Stanbic managing director, 
Phillip Odera said during the 
signing of the contract at 
Postbank house that the 
bank will use the 72 Post-
bank outlets to reach its 
customers especially in 
the rural areas. Stanbic 
has five branches in the 
country. 

Efficiency  

Mr Odera said that Stanbic 
had accepted the challenge of 
reaching customers in the 

Stanbic Strikes Deal With Postbank 

rural areas, and the initiative 
with Postbank will also help 
improve efficiency in service 
delivery to its customers. 

Stanbic operates in 16 coun-
tries in Africa, and has 
moved away from being a 
wholesale bank serving only 
corporate clients to servicing 
individual accounts. 

The challenge in the bank's 
expansion plans, said Mr 
Odera was Stanbic's limited 
branch network which the 
initiative is meant to solve. 

"The customers will now 
clear their cheques and ac-
cess money from their local-
ity," he said 

He said the move is unique 
because banks in competition 
rarely work together. 

Postbank managing director, 
Nyambura Koigi said the 
collaboration "creates new 
business opportunities for the 

two institutions and syner-
gies that results in service 
delivery." she said. 

She said it would enhance the 
bank's role of providing in-
termediary financial services 
to other institutions through 
its network around the coun-
try. 

Distributed by AllAfrica 
Global Media. (allafrica.com) 

American Express 

Bank operates from 

75 offices in 45  

countries around 

the world 
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From the Statute of ICPFSB—2005 Brasov’s meeting 

“The ICPFB has the following objectives: 

 - to contribute to the realisation of the strategy of the UPU in the business field;  

 - to collaborate with the UPU to rejoin the common objectives and to improve the relations between the member countries 
and between them, the UPU and the other international organizations; 

 - to represent and support at the UPU and other international organizations the demands of the different members to es-
tablish collaboration relations and development on the business basis; 

-  to facilitate the exchange of experience and the best practice among members;  

-  to take into account needs of the customers and of the markets from the business and marketing field; “ 

INTERNATIONAL COMMISSION FOR POSTAL FINANCIAL SERVICE BUSINESS            
/ICPFSB/ 

Please visit us at:  
www.icpfsb.org 

Postal address:  -  SC Bancpost SA                             

Sediul Libertăţii 

Bd. Libertăţii nr. 18-20,                           

Bl. 103-104, Sector 5,                    

050706 Bucureşti,                       

România 

SC Bancpost SA - Sediul Central 

Sediul Vitan 

Calea Vitan 6-6A, Sector 3,                          

031296 Bucureşti,                                         

România 

The coming Agenda:   

 

 3-4- 5  October, 2005 -  Paris 

The 9th International Postal Technology                      
Exhibition and Congress                                               

Post - Expo 2005   

5 - 6  October, 2005 -  Riga                                             

International Commission for Postal             
Financial Service Business                                            

General Assembly 

19 October, 2005 -  Bern   

UPU’ Postal Operations Council (POC)                               
Postal Financial Services Group (PFSG)’                           

meeting                                                          
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